Donegal

Leitrim
Monaghan

Sligo
Cavan
Mayo
Roscommon

Galway

2018
2018
European
Entrepreneurial
Region

Foreword
As Minister for Business, Enterprise and
Innovation I want to warmly congratulate

Women in Business Networks and a

well positioned to adapt to a low-carbon

National Women’s Enterprise Day.

future and increasing digitalisation, while

the Northern and Western Region

As part of the Government’s overarching

for being designated the European

policy for economic and social progress,

Entrepreneurial Region for 2018.

Project Ireland 2040, we have outlined
a comprehensive and integrated

Ireland’s continued economic progress

programme of measures that will be

and prosperity requires a sustained focus

initiated to strengthen the growth and

on harnessing regional growth potential to

employment potential with a particular

secure sustainable quality employment.

focus on balanced regional development.

This is why I have made regional jobs

at the same time tackling vulnerabilities
in the domestic economy such as low
productivity levels in indigenous firms. The
Government has recognised the need for a
concrete and co-ordinated plan to address
these challenges and opportunities. The
Future Jobs Initiative will be a whole of
government approach with ambitious
actions to enhance productivity, create
quality and sustainable jobs, and build a

my top priority since my appointment as

Under the Regional Action Plans for

Minister.

Jobs (RAPJ), the focus on enterprise

Entrepreneurialism is key in the

development and employment generation

development of Ireland’s business

in the regions has intensified through a

environment both nationally and

collaborative approach involving both

regionally. In recognition of the role

public and private sector stakeholders in

of entrepreneurship as a key driver

the regions.

of economic growth, Ireland’s first

In support of the RAPJs and to stimulate

fast-paced global business environment

ever National Policy Statement on

regional growth, in 2017 the Government

so that they provide attractive places

Entrepreneurship was published in 2014.

announced a €60 million competitive

for people to live and work, and for

The policy sets out the Government’s

Regional Enterprise Development Fund,

businesses and entrepreneurs to invest

strategic objectives as a facilitator within

administered through Enterprise Ireland.

and reinvest.

the Irish entrepreneurship ecosystem.

Twenty-one projects across all regions

resilient and innovative economy. It will
ensure we are well positioned to adapt to
technological and other transformational
changes the economy and set us on
the pathway to achieving longer term
productivity growth. We must ensure that
regions are able to compete in today’s

secured a total of €30.5 million in funding

Finally, I want to pay tribute to the

The 2018 Global Entrepreneurship

through the first call of this fund. This

Northern and Western Regional Assembly

Development Index saw Ireland achieve a

highlights how poorly the region did! The

on winning this accolade for the region

ranking of 8th among the 137 countries

second round of applications to the REDF

and highlighting the success being

that were assessed. Ireland’s position has

are currently under assessment, with the

achieved through genuine collaboration.

risen each year since 2014, when we were

remainder of €60 million in funding to be

ranked 14th.

announced by the end of 2018.

In addition, special emphasis has been

We will sustain the emphasis on ensuring

placed on the development of female

that all regions are developing to their

entrepreneurship. Enterprise Ireland have

potential. We not only need to keep a

run a Female Competitive Start Fund

focus on job creation and retention, we

since 2012 which has seen their overall

also need to ensure that the jobs created

approval rates for female-led applications

are of good quality and sustainable over

jump from 8% in 2012 to 37% in 2017.

the longer term. We must ready ourselves

The Local Enterprise Offices have created

for change and ensure our economy is
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Heather Humphreys TD
Minister for Business,
Enterprise and Innovation

A Message from Cllr. Seamus Coyle
environment which supports and enables innovation
and commercialisation.

Winning this award demonstrates that this region’s
innovation system has a rich set of assets – skilled,
creative and entrepreneurial people and strong
research and tertiary institutions.

The idea of an “entrepreneurial region” can cover
a broad range of different styles, sectors and
outcomes.

“Place matters in innovation. So do People”.

It demonstrates it is a place where ‘New’ ideas
flourish, and where the capability to translate them
into innovative goods, services, processes or markets
exist.

It can refer to a place where commercial
breakthroughs by world-famous multinational
companies occur, or where groundbreaking research
is carried out by universities and the public sector, or
the places where new ideas are created by startups
and entrepreneurs.

Supported by a thriving and vibrant network that
supports the sharing of knowledge and resources by
a diverse range of players, including firms, suppliers,
employees, universities, agencies, incubation spaces
and research institutes.

That place is our region. Our companies, Our
University, Our Institutes of Technology, Our Business
People, Our Services and our Entrepreneurs. We have
it all and the EER 2018 recognises this.

Witnessed in the west and northern parts of Ireland
since 2012 with a transformative level of new
entrepreneurs. Ireland has a new powerhouse that is
sustainable, indigenous and inspired by its people.

What is evident is that there is no better place for
a career in entrepreneurship. This region chose to
invest in talented, innovative individuals; and focused
on attracting, retaining, and empowering the right mix
of people who can foster serial innovation.

A successful regional innovation system has a critical
mass of innovation assets including businesses,
research and education institutes, interactions
between a diverse range of people and ideas, and an

Our Ambassadors for the EER only demonstrate
a window into the ecosystem. Their stories are
replicated across industry, sectors and geography.
This award of European Entrepreneurial Region is an
accolade that captures the ambition of this place and
is fuelling a drive behind the transformation of the
entire region.
On behalf of my fellow elected members, and
as Cathaoirleach (Chairperson) for the Northern
and Western Regional Assembly can I express my
sincere gratitude to all employers. From small
retailers or farmers, local indigenous companies
or are multinationals all employing people in our
communities making it one of the best places in the
world to live; thank you.

Cllr Seamus Coyle
Cathaoirleach,
Northern and Western Regional Assembly
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A Region

Fuelled by
Entrepreneurs
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The EER Region
About the EER Region
To set the scene for the regions vibrant startup ecosystem, one needs to
appreciate the geographic, cultural and business landscape. Nearly 900,000
people with ambitions to grow over 1 million by 2040. Eight counties with
two airports, over 45,000 businesses coupled with 140 FDI multinationals
(employing 26,000). Three Institutes of Technology and a University ranked in
the top 1% globally. The region has historically been perceived as a peripheral
region, but these perceived barriers to growth are now emerging as the
foundation for future sustainable development.

Donegal

Leitrim
Monaghan

Sligo
Cavan
Mayo
Roscommon

Galway

Who and where we are
Based in Ballaghaderreen, Co. Roscommon
the Regional Assembly was established
in 2015. Membership of the Assebly is
drawn from elected members across our
Local Authorities (Galway City & County,
Roscommon, Leitrim, Sligo, Donegal,
Monaghan, Mayo & Cavan).

For more information please log onto
www.nwra.ie
@NWassembly
#EER2018

The region boasts titles like the ‘Coolest Place on the Planet’, ‘Fastest Growing
City in Europe’, ‘Capital of Volunteering’, ‘European Regional Gastronomy
Winner’ and in 2020 Galway City & County will host EU City of Culture 2020.
Also noteworthy is the competitive advantage of the region across a range
of production options, including tourism, energy, engineering, food, advanced
manufacturing and marine.
With over 28 co-working spaces, incubation spaces and startup laboratories
this region boasts the highest number of facilities per capita across Europe
reinforcing its reputation as a vibrant entrepreneurial region. Entrepreneurs
throughout our region are working to provide advanced, green and technology
driven solutions.
Today, they are achieving an unprecedented level of entrepreneurial activity.
Our young people see entrepreneurship as a career. Our region is stronger
and more resilient as a result. What better preparation for Brexit and the
challenges it may bring to a region that constitutes ninety per cent of Ireland’s
500km border with Northern Ireland?
The EER is a project run by the Committee of the Regions, which is one of
the seven pillar institutions of the European Union. The Committee of the
Regions, identifies and awards an EU region which shows an outstanding and
innovative approach to Entrepreneurial supports and activities, irrespective of
its size or wealth. For 2018 the Northern and Western Region is a ‘European
Entrepreneurial Region’.

European Entrepreneurial Region
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Why Now –
Why This Award?
At the western edge of Europe, where our shared European Union meets the mighty North Atlantic
Ocean, lies a patchwork of urban & rural settlements, warm communities and vibrant ecosystems.
Artists, traders and creatives have thrived in this region for millennia. Wild mythical landscapes and
a rugged coastline have instilled a sense of resourcefulness, self-sufficiency and inventiveness. The
people of the Northern and Western region in Ireland have succeeded by transforming geographic
adversity into economic advantage.
Entrepreneurs throughout our region are working to provide advanced, green and technology
driven solutions. Today, they are achieving an unprecedented level of entrepreneurial activity.
Our young people see entrepreneurship as a career. Our region is stronger and more resilient
as a result. What better preparation for Brexit and the challenges it may bring to a region that
constitutes ninety per cent of Ireland’s 500km border with Northern Ireland?
Our aim in applying for this EER award was to recognise this. Our region is one of the most vibrant
and creative places in the world. From family-run enterprises to innovative new technologies,
entrepreneurship underpins the success of our communities and resilience of our people. Our
application used our adversities to highlight our resourcefulness in the region and how Ireland
and in particular the Northern and Western Region is now seeing unprecedented levels of
entrepreneurial activity.
The application, supported by over 130 National, Regional and Local stakeholders from industry,
business, state agencies, communities and government. This award recognises employers and
business people across the region, but also the support network of agencies like Enterprise Ireland,
Local Authorities, Local Enterprise Offices, Údarás na Gaeltachta, Westbic, SEUPB, WDC, ERNACT,
Cross Border programmes and indeed all the agencies within our region who help promote
entrepreneurship in the North and West.

“The North Atlantic Ocean remains the dominant geographic influence and bestows enormous
opportunities in Agriculture, Food, Tourism, Energy and Marine sectors. The Northern and Western
region is home to the Best Micro City in Europe, Coolest place on the Planet and Best Place to Live in
Ireland. All of which helped secure the title of EER 2018”
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Inspiring
Ambassadors

Supporting small business owners and entrepreneurs who are essentially “powering” local economies
and providing job opportunities is one of the most important ways to ensure stability and future
growth.
Over the last five to ten years, several disruptive innovations have changed the landscape of our region.
Enhanced convergence between industry, research and finance through local networks promoted by
the Local Enterprise Office has been crucial for reducing the high levels of unemployment.
What is evident across this region, is that Entrepreneurship are not only about company creation,
but above all about the human capital, the people who work to make a startup grow and succeed.
This is why the North and West could be poised to be the next entrepreneurial and small business
frontier for several reasons, the least of which is a vibrant economy with an extensive network of
collaborative, creative leaders who are mapping growth well into the year 2040.
Looking inside our region and attracting new talent, is where we will likely find the next generation of
innovators, founders and entrepreneurs who are just as invested in building strong communities as
they are in building the next big thing. But inspiring this next generation is our existing entrepreneurs.
Impossible to capture all stories, our Ambassadors represent both their 'People' and their 'Places'
and provide a snapshot of this regions talent and potential.
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Ambassador Stories
JOINT-IT

GALWAY

Manufacturing and distribution company, Joint-It Ltd, was set up
in 2011 in Co. Galway by co-founders Martin Fox and Gary Duffy.
For the first three years, the duo developed and refined their first
product, Joint-It Simple, completing their R&D phase and starting
production in 2014. By Autumn 2016, the company had a direct sales
force on the ground in Ireland and the UK, with their first distributor
appointed in France. Personal contact and a strong emphasis on
customer service, product training and support, helped the company
to achieve listings, disrupting the market and displacing the marketleading German brand.
In late 2016, they approached their Local Enterprise Office to begin
the second phase of growth for the company. With support from
Galway LEO, Joint-It moved into a 28,000 sq. ft. factory in Milltown,
Co. Galway in January 2017. The company’s international expansion
developed further with distribution agreements in Israel, India and
European markets in Belgium, the Netherlands and Germany. in 2018
expansion into the United States began through three distributors
in the USA in Texas, Seattle and Washington. Joint-It Simple is now
listed in over three hundred outlets in Ireland and the UK including
Grafton Group, CRH and Glanbia; JP Corry and MacBlair in Northern
Ireland; while in France, the product is listed with the Kingfisher
Castorama group.
The R&D process, led by Martin Fox whose background in the paving
industry coupled with his knowledge and experience of working
with sand, cement and chemical solutions, led to the breakthrough
formulation that is Joint-It Simple. Additional products are under
development and by the end of 2018, the company plans to have a
range of products that will enable the trade, and homeowners, to
clean, seal and joint their natural stone paving.

“Future growth is expected as the company wins listings with
major trade buying groups and DIY chains, as well as further
international market consolidation and expansion.”
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Ambassador Stories
TruckScience

MAYO

TruckScience was founded in 2010 and is based in Westport, Co. Mayo.
Founders Jens Hellberg and Sorcha O’Grady both had background in software
development, and had worked in Ireland, UK, Europe, Australia and Africa.
TruckScience creates software for people who sell, upfit and use trucks. The software
is used to design compliant and efficient trucks, and to demonstrate their TCO (or Total
Cost of Ownership). TruckScience has active users in 29 countries, on every continent
bar Antarctica.
“With 13,000,000 trucks sold annually worldwide, it is essential that we have a strong
online presence with which to reach that market.”
Through our Local Enterprise Office, we received supports in the form of a business
priming grant and a trading online voucher. These helped us to create a professional
brand, which has served us which in turn led to the development if our website with
professional video production, which allowed us to target large corporations with
confidence.
The Trading Online Voucher allowed us to design and build a mobile-responsive website,
which is responsive not only to mobiles, but to our needs in the business, and the everchanging nature of the industry. The website is SEO-optimized and performs very well
in the competitive online marketing landscape.
We added eCommerce to the website, which allowed customers to subscribe without
any direct contact with us, essentially allowing us to gain new customers while we slept.
In the 6 months after we launched our website, we sold on average 6 times
more software subscriptions than we sold in the 3 years prior.
“Through the New Frontiers Programme we gained fantastic knowledge
and insights as regards to market research, marketing and messaging
which allowed us to define a sales process. The mentoring we received
was very relevant to where we were at the time,
and we made lots of valuable connections through
the programme.”
“As a High Potential Startup, we received funding
which helped us with product development and
international expansion. We have availed of
highly relevant training, as well as having had the

“We received funding for a US market launch, which has
enabled us to spend time on the ground in the US. Initial
meetings have been very positive and we look forward to
developing our relationships there to get real traction in that
market.”

opportunity to develop our network with others at
the same stage.”
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Ambassador Stories
Class Grass/The Field

ROSCOMMON

Padraic Cuddy’s experience lies in engineering contracting,
with the recession came time for a change of business.
Having identified a gap in the Irish market in 2009 for high
quality synthetic grasses, for use in residential, commercial
and education sectors, Padraic set about reskilling in this
area. Class Grass Ireland Ltd. was launched onto the Irish
market in 2010.
The Field is an extension of owner Padraic ‘s innovativeness,
a simple child’s request for a realistic model toy field ignited
the idea for a new business venture for Padraic and his
family back in 2015! Three years on Padraic has created an
international brand and success story, with his toy fields now
sold across Europe and America!
“2018 has been a fantastic year for The Field, we have
streamlined our production process, invested heavily in an
ecommerce business model, strengthen our position in the
Irish market and launched our Field toys onto the American
market.”
“Our Local Enterprise Office in Roscommon has been a
fantastic support both financially and in terms of soft
supports such as training and mentoring. We have received
direct funding in terms of a Business Expansion Grant, which
has allowed us to invest in areas such as marketing, this
has been enormously helpful in developing our brand and
ecommerce strategy. As a small business owner in the early
years all funds and profits are directed towards getting
the product to market, funding support from our Local
Enterprise Office (LEO) has enabled us to develop our brand
and business on an international level.”
“Our focus now is market saturation of the
American market, we will continue to streamline
our manufacturing and logistical processes to be
as efficient as possible. Our long-term goal is to
have a dedicated fulfilment centre located near our
manufacturing plant in China, so no matter where

“2018 has seen us invest heavily in the streamlining of our
manufacturing, logistical and distribution process enabling us to
grow and expand our business to new and existing markets.”

in the world you order one of our Field toys, it will
be delivered direct to your door from our fulfilment
centre.”
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Ambassador Stories
SuiP

SLIGO

The SuiP sprayer allows gardeners to easily convert their ride-on-mower (or an ATV) into
a large capacity spraying system that ensures large or small areas can be with treated
quickly and efficiency. The SuiP is suitable for spraying all insecticides and herbicides, in a
range of situations including on farm, landscape projects, lawn maintenance, general pest
control and tree spraying.
Pius McCloat created the SuiP sprayer after noticing his neighbour working hard to spray
weed killer using a knapsack style sprayer.
A service mechanic by trade, a determined Pius set about designing an ‘adjustable cradle’
whereby the user could simply remove the grass box on the back on the lawnmower and
replace it with a sprayer. It was a simple, but ingenious, invention.
“It took me no time to design the cradle and as the concept developed, I made it
adjustable so no matter what design of sit-on lawnmower you have, the spray tank can
fit on,” he says.
The innovation went to market in 2014 and immediately Pius, and his wife Liz, started
to receive orders. Consumers were attracted to the tagline for his SuiP sprayer - ‘From
mowing to spraying in less than 60 seconds’.
Pius says around 1,000 SuiP Sprayers have been sold so far and the company, SuiP Co
Manufacturing Ltd in Caltra, Dromard, Co Sligo, is going from strength-to-strength.
SuiP has worked with Local Enterprise Office (LEO) Sligo to grow and develop the business
and its support has been critical. LEO provided exhibition access to the National Ploughing
Championships and this event delivered fantastic returns in terms of both brand
awareness and sales. In fact, in 2016 they were winners of the Enterprise Ireland
‘Vision Award’ which is a highly regarded award at the event. The award provided
the company with a massive endorsement of the product that they had created.
Their product range has also developed and now includes sprayer pumps, Spot
Sprayers as well as Quad and ATV Sprayers. As the company grows, they are very
aware that the company’s growth must be sustainable. They have also started to
move into export markets and their Local Entreprise Office will work to support
them through each step.
“We know that businesses which grow too big, too
fast don’t always succeed in the long term”

“It was obvious when I thought about it. The solution was a
lawnmower sprayer conversion Kit.”

“The order book is strong and with every passing
month we’re producing and selling more”
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Ambassador Stories
O’Donnell’s Bakery

DONEGAL

O’Donnell’s Bakery has been in the bakery business from its location in the
beautiful, unspoilt location in County Donegal since 1969. When its current
owners saved it from liquidation in 2011, their first port of call was a visit to
the Local Enterprise Office.
“I had never baked a scone in my life, I never baked anything in my life. I
never ran a business like this. I went from being a bread man looking after
myself and the two boys I had with me at the time, to going into a bakery
that had 30 staff at the time, including vans and the bakery, then trying to
figure out how I would pay everything,” said owner, Andrew McElhinney.
When the bakery went looking, Andrew said they really needed any kind of
assistance they could get. Through engagement with the Local Enterprise
Office, O’Donnell’s secured employment grants, mentoring, took part in
ProfitNet and other management development programmes and in the
intervening years the bakery has gone from strength to strength.
“There was far more to running the business than I had ever imagined. I
always wanted to run my own business. But when you take into account the
day to day work such as accounts and managing staff, it was a lot to take on
and a lot more than I thought it was going to be.”
“That’s really where the Local Enterprise Office came in and helped in a big
way.”
Operating in the retail and catering markets, O’Donnell’s is a traditional craft
bakery with a modern twist, using only the best ingredients in their scratch
mixes. Their main USP is that their products are manufactured using traditional
old Irish receipes that both domestic and international markets describe
as a ‘taste of home’. Whilst the manufacturing process is a combination of
traditional baking methods and modern techniques, they only use the finest
local ingredients native to the North West of Ireland.
The reputation for excellence of the bakery’s expanding product range has
been growing rapidly. Involvement in a Food Academy programme opened
up new markets for the company in Ireland and they
also began exporting to new markets in New York.
Eight different lines of their products now make their
way every 5 or 6 weeks to America. The US market
currently represents over 10% of the company’s

“Our ambition never stops and we are always looking to innovate
and expand into new domestic and export markets”

turnover.
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Ambassador Stories
Mullan Lighting

MONAGHAN

Mullan Lighting are leading designers of light fittings based in Co.
Monaghan. The company, which opened in 2008, currently export
more than 70% of it’s products to over 50 countries worldwide.
As an Architect by trade, Design Director Mike Treanor has a keen
eye for beautiful design. Having expanded his horizons by travelling
the globe for almost a year before finally establishing Mullan
Lighting, Mike draws inspiration from many international styles. By
way of his travels he brings his many design influences to life in the
form of beautifully hand crafted luminaires for the world to enjoy.
Mullan Lighting now has an ever-expanding team of designers and
crafts people creating beautiful pieces for a range of discerning
customers. From bulbs and suspensions to more intricate fixtures
and bespoke shades, Mullan is striving to be a permanent fixture
for all your lighting needs. A mix of clean lines, along with vintage
character and a dash of worldly flair make Mullan Lighting’s style
both fun and ultimately timeless!
“We first approached our Local Enterprise Office when we began
to see strong traction for our products in export markets. LEO
helped us in the expansion and set-up of our current premises
which enabled us to increase our output capacity and capabilities.
LEO also helped us in the creation of our first professional print
catalogue”

“They really helped give us the leg up we needed and we have
gone from strength to strength as a result”
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Ambassador Stories
EMCA

CAVAN

Electrical Mechanical Control Automation, EMCA, operates from
a 6,000 sqft facility in Cootehill, Co. Cavan. It was established
in 1998 by Paul Clarke and were winners of the Small Firms
Association Awards in 2016 in the manufacturing category.
EMCA is a leading process control and automation company,
manufacturing proprietary intelligent motor control panels for
industrial sectors such as Water & Waste Water, Renewable
Energy,

Engineering

and

Construction,

domestically

and

internationally. EMCA’s client base extends across Ireland, the
UK and Europe, both in the private and public sector.
“Our capability to provide a customised solution, combined with
our pursuit of innovative cost efficiencies, gives us the leading
edge in an evolving industry driven by legislation, value for
money and customer service.”
“We excel within our business because we are trusted within our
industry. A trust that is built upon our business approach and
commitment to continually provide the best solution by the best
in the business.”
Paul Clarke
Founder and Managing Director
EMCA
Winners of the Small Firms Association Awards 2016 –
Manufacturing category

“Our commitment to our clients from project conception to
completion, is driven by our dedication to innovation, creativity
and adaptability.”
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Ambassador Stories
Pretty Bird

LEITRIM

Pretty Bird was established in 2017 by Grace Roche and is an
innovative business who design and manufacture a range of
overalls and slogan t-shirts. The target market is women who work
outdoors in farming and agriculture, environment, landscaping or
who have hobbies like DIY, gardening and hunting.
Pretty Bird was runner up in Startup category of
Ireland’s Best Young Entrepreneur in Co. Leitrim,
received a Priming Grant from LEO Leitrim and
was finalist in National Enterprise Awards County
Leitrim Final 2018.
“I set up the business in 2017 knowing there
were lots more women like me working on Irish
farms - over 80,000 to be precise! In the last
year, there has been a lot of things happening
to raise the profile of women in farming.
There are a number of women in farming
network groups, their has been a call
for more women to be represented in
organisations like the IFA and now there
is also my business Pretty Bird which for
the first time ever caters for the work
wear needs of this growing cohort of
women.”
“It’s not only women in farming who are
our customers - we also have a lot of vets,
gardeners, landscapers, women in trades
and even a few archaeologists! Much more
than being customers though - the women
are our tribe. They are strong women not
afraid to go against the grain and they inspire
me every day.”

“The Leitrim Local Enterprise Office has been instrumental in
helping me bring this business off the ground. They have helped
me to hire my first full time employee and have helped fund vital
marketing activities that were needed to help get our business
off the ground in our first 12 months. The Enterprise Awards
have not only helped build my confidence and business skills but
have also been key to building our brand awareness locally.”
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Final Word
International Ambassador for the award Pat McDonagh, Managing
Director of Supermac’s said that 2018 is about celebrating and
promoting our business people. Encouraging growth and ensuring
better recognition for a place that can become not just a western
powerhouse but a global powerhouse. “In 2017 over 130 regional
partners from industry, private and public bodies collectively came
together and demanded recognition. Recognition for transforming
disadvantage into advantage. Recognition for the family businesses,
enterprises and small companies that call this region home.
Recognition for the innovators, risk takers and entrepreneurs who
dream of taking their companies global; going global but keeping
the business at home,” Pat McDonagh said.
This is a crucial time for all businesses in Ireland and such initiatives
Pat McDonagh
Managing Director

will have far reaching impacts on business development and
economic growth. For further information on the NWRA and EER
2018, please visit www.nwra.ie.
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Thanks

For Calling
Mayo County Council

Department of Rural and Community
Development

Monaghan County Council

WestBIC
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"The EER award has opened up many doors for this region, both internationally
and across the EU. On the back of our EER success the region has won a
competitive process to participate in an International Cooperative Programme
exploring new routes to market for our businesses. Success is about small but
consistent marginal gains. This is just another step which will help us be more
competitive"
David Minton,
Director,
Northern & Western Regional Assembly.

Northern & Western Regional Assembly
The Square, Ballaghaderreen, Co. Roscommon
Tel: +353 (0)94 9862970 | Fax: +353 (0)94 986 2973
Email: info@nwra.ie
@NWassembly
#EER2018

